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Sponsor

Silver Member 

Sponsor

Gold Member 

Sponsor

Platinum Member 

Sponsor

Monthly eNewsletter X X X X

Bi-Monthly webinar X X X X

Decal* X X X X

Member-only web content X X X X

Job board* X X X X

Social networking X X X X

CR Magazine X X X X

Participation on committees X X X X

Access to professional guides & tools X X X X

Member directory* X X X X

Certification eligibility* X X X X

Discount on professional development 

programs

X X X X

Research aggregation X X X X

Discounts to partner events X X X X

COMMIT!Forum attendance up to 5 

passes

up to 5 passes up to 10 

passes

up to 15 passes

COMMIT!Forum sponsorship discount 15% off 15% off 15% off 15% off

Mentoring service* X X X X

Vote on "most influential" lists* X X X X

Advisory group, industry roundtable, 

steering committee leadership

Limited Limited X X

Multiple memberships 5 5 10 Unlimited

Branding on website, guides, tools, 

publications, etc

Basic Basic Prominent Premium

* In development for 2012
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Corporate Responsibility Officer Association
Member Sponsor Options
Purpose
This document lays out how organizations can support the CROA and its programs empowering the individual -- corporate responsibility practitioner, organization executive, and individual -- to enhance the role of companies in society and the natural environment.

Mission:  Promoting The Practice and Profession of Corporate Responsibility In Service of Good Business
With your support, CROA accelerates corporate responsibility across environmental sustainability, best practices in governance, social responsibility and philanthropy worldwide using a multi-faceted approach:
· Improve the role of business in society, helping companies be good corporate citizens.

· Embed good corporate citizenship behavior in how companies achieve business goals and financial success.

· Enable professionals and companies to be purposeful about their impact on the environment and society.

· Empower the CR practitioner in driving responsible corporate decision making.

· Engage individuals at all levels to make a difference at work, improving the behavior of corporations.

· Help companies recognize the potential for improved performance by supporting the professional development of their CR practitioners through programs like certification.
Member Sponsor Options

CROA has established a number o programs in service of this mission which organizations may sponsor:

Professional Development:  Strengthening the field of Corporate Responsibility, both the profession made up of dedicated individual practitioners and the place it holds in business using a multi-phased process, of which each phase adds to and matures the profession.   Phases include: establishing a baseline of current practice; outlining the body of knowledge; identifying credible sources of knowledge; providing knowledge; and credentialing and re-credentialing practitioners.

Research & Analysis:  A robust research program, in partnership with academic institutions and other respected organizations, that cuts across programs and topic areas to get at the data driving trends, organization performance, and real results.  Examples include the annual CR Best Practices Survey with the New York Stock Exchange and the CR Certification Market Demand Survey with ASQ.
Public Policy:  Establish communications channels for CROA Members to voice their view on topics of professional interest, keep the membership apprised of relevant legislation and public policy, and formulate CROA’s position as needed.  
ResponsibilityWorks Roundtable:  Committed to improving corporate responsibility among government contractors and partnering this community with NGOs, non-profits, academics as well as federal, state, and local government to improve the transparency and sustainability of the government supply chain.  

Thought Leadership:  Provide a platform for corporate responsibility professionals to articulate their viewpoint on the cutting edge of the profession.  Will facilitate rounds of interviews with CROs and CSOs on the impact of their role and feature thought leaders via events, electronic and print media.
Ratings & Rankings:   Engage CROA membership to shape the universe of related ratings and rankings, articulate a point of view of the CR profession on individual ratings and rankings methodologies, publish opinions, work with ratings organizations to appoint CROA representatives to their advisory groups, and educate them on the practical implications from the professional’s point of view.
Organizations may choose to sponsor CROA programs in the following increments:
Platinum:  




$20,000

Gold:





$10,000

Silver:





$  5,000

Small, Midsize Enterprise (SME)
*

$2,500

* Defined as an organization with less than $100 million in annual revenue or 500 employees
Member Sponsors receive the following:
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Note that while all of the member sponsor funds go into a general fund to support the full set of Association activities, your organization’s name will be associated with the program(s) that you have selected to sponsor.
